Strategies and Tactics of Behavioral Research and Practice

Process to attenpt to influence perceptions

| npressi on nanagenent i s a consci ous or subconsci ous process in which people
attenpt to influence the perceptions of other people about a person, object or
event by regulating and controlling information in social interaction.[1l] It was
first conceptualized by Erving Goffman in 1959 in The Presentation of Self in
Everyday Life, and then was expanded upon in 1967.

I mpr essi on managenent behavi ors include accounts (providing "explanations for a
negati ve event to escape di sapproval "), excuses (denying "responsibility for
negati ve outcones"), and opinion conformty ("speak(ing) or behav(ing) in ways
consistent with the target"), along with many others.[2] By utilizing such
behavi ors, those who partake in inpression managenent are able to contro
others' perception of themor events pertaining to them |npression managenent
is possible in nearly any situation, such as in sports (wearing flashy clothes
or trying to inpress fans with their skills), or on social nedia (only sharing
positive posts). Inpression managenent can be used with either benevol ent or
mal i ci ous intent.

| npr essi on nanagenent is usually used synonynously with self-presentation, in
which a person tries to influence the perception of their imge. The notion of

i npressi on nmanagenent was first applied to face-to-face communi cati on, but then
was expanded to apply to conputer-medi ated conmmuni cati on. The concept of

i npressi on managenent is applicable to academ c fields of study such as

psychol ogy and sociology as well as practical fields such as corporate

comuni cati on and nedi a.

Background [ edit ]

The foundation and the defining principles of inpression managenent were created
by Erving Goffman in The Presentation of Self in Everyday Life. |npression
managenent theory states that one tries to alter one's perception according to
one's goals. In other words, the theory is about how individuals wish to present
t hensel ves, but in a way that satisfies their needs and goals. Goffnan "proposed
to focus on how people in daily work situations present thenselves and, in so
doi ng, what they are doing to others", and he was "particularly interested in
how a person gui des and controls how others form an inpression of them and what
a person may or nmay not do while perform ng before them'.[3]

Theory [ edit ]
Motives [ edit ]

A range of factors that govern inpression managenment can be identified. It can
be stated that inpression managenent beconmes necessary whenever there exists a
ki nd of social situation, whether real or imaginary. Logically, the awareness of
being a potential subject of nonitoring is also crucial. Furthernore, the
characteristics of a given social situation are inportant. Specifically, the
surroundi ng cultural norns determ ne the appropriateness of particul ar nonverba
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behavi ours.[4] The actions have to be appropriate to the targets, and within
that culture, so that the kind of audience as well as the relation to the

audi ence influences the way inpressi on managenent is realized. A person's goals
are another factor governing the ways and strategi es of inpression managenent.
This refers to the content of an assertion, which also |leads to distinct ways of
presentation of aspects of the self. The degree of self-efficacy describes

whet her a person is convinced that it is possible to convey the intended

i mpression.[5]

A new study finds that, all other things being equal, people are nore likely to pay attention to faces that have been
associ ated with negative gossip than those with neutral or positive associations. The study contributes to a body of
wor k showi ng that far from bei ng objective, human perceptions are shaped by unconsci ous brain processes that deternine
what they "choose" to see or ignored€”even before they becone aware of it. The findings also add to the idea that the
brain evolved to be particularly sensitive to "bad guys" or cheatersa€”fell ow hunans who undermine social life by
deception, theft or other non-cooperative behavior.[6]

There are many net hods behind sel f-presentation, including self disclosure (identifying what nmakes you "you" to

anot her person), managi ng appearances (trying to fit in), ingratiation, aligning actions (nmaking one's actions seem
appeal i ng or understandable), and alter-casting (inposing identities on other people). Mintaining a version of

sel f-presentation that is generally considered to be attractive can help to increase one's social capital, and this

met hod is comonly inplenented by individuals at networking events. These sel f-presentati on nethods can al so be used
on the corporate |evel as inpression managenent.[1][7]

Sel f-presentation is conveying informati on about oneself a€“ or an image of oneself a€“ to others. There are two types
and notivations of self-presentation:

presentation nmeant to match one's own sel f-inmage, and
presentati on nmeant to match audi ence expectations and preferences.[ 8]

Self-presentation is expressive. Individuals construct an inage of thenselves to claimpersonal identity, and present
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thenselves in a manner that is consistent with that imge. If they feel like it is restricted, they often exhibit
reactance or becone defiant a€“ try to assert their freedom agai nst those who woul d seek to curtail self-presentation
expressi veness. An exanple of this dynamic is soneone who grew up with extrenely strict or controlling parental
figures. The child in this situation nay feel that their identity and enotions have been suppressed, which nay cause
themto behave negatively towards others.

Boasting 4€“ MIlon notes that in self-presentation individuals are challenged to bal ance boasti ng agai nst
di screditing thensel ves via excessive self-pronotion or being caught and being proven wong. |Individuals often have
limted ability to perceive howtheir efforts inpact their acceptance and |ikeability by others. [9]

a€" MIllon notes that in self-presentation individuals are challenged to bal ance boasting agai nst discrediting

t hensel ves via excessive self-pronotion or being caught and being proven wong. Individuals often have linited ability
to perceive howtheir efforts inpact their acceptance and |ikeability by others. Flattery &€" flattery or praise to

i ncrease social attractiveness

a€" flattery or praise to increase social attractiveness Intinidation a€“ aggressively showi ng anger to get others to
hear and obey one's demands. [ 11]

Sel f-presentation can be either defensive or assertive strategies (also described as protective versus

acqui sitive).[12] \Wereas defensive strategies include behaviours |ike avoi dance of threatening situations or neans of
sel f - handi cappi ng, assertive strategies refer to nore active behaviour |ike the verbal idealisation of the self, the
use of status synbols or simlar practices.[13]

These strategies play inportant roles in one's naintenance of self-esteem[14] One's self-esteemis affected by their
eval uation of their own performance and their perception of how others react to their performance. As a result, people

actively portray inpressions that will elicit self-esteem enhancing reactions from others.[15]

In 2019, as filtered photos are perceived as deceptive by users, PlentyO'Fish along with other dating sites have
started to ban filtered i mages.[16]

Social interaction [ edit ]
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CGoffman argued in his 1967 book, Interaction ritual, that people participate in social interactions by performng a
"l'ine", or "pattern of verbal and nonverbal acts", which is created and nmi ntai ned by both the perforner and the

audi ence.[17] By enacting a line effectively, the person gains positive social value, which is also called "face". The
success of a social interaction will depend on whether the perforner has the ability to maintain face.[3] As a result,
a person is required to display a kind of character by becom ng "someone who can be relied upon to maintain hinself as
an interactant, poised for conmunication, and to act so that others do not endanger thenselves by presenting

t hensel ves as interactants to himt'.[17] CGoffman anal yses how a human being in "ordinary work situations presents

hi nsel f and his activity to others, the ways in which he guides and controls the inpression they formof him and the
ki nds of things he may and may not do while sustaining his performnce before theni.[ 18]

When CGoffman turned to focus on people physically presented in a social interaction, the "social dinension of

i mpressi on managenent certainly extends beyond the specific place and tine of engagenent in the organization”.

| npressi on managenent is "a social activity that has individual and conmunity inplications".[3] W call it "pride"
when a person displays a good showing fromduty to hinself, while we call it "honor" when he "does so because of duty
to wider social units, and receives support fromthese duties in doing so".[17]

Anot her approach to noral standards that Goffnan pursues is the notion of "rules of conduct”, which "can be partially
understood as obligations or noral constraints". These rules nay be substantive (involving laws, norality, and ethics)
or cerenmonial (involving etiquette).[3] Rules of conduct play an inportant role when a relationship "is asymetri cal
and the expectations of one person toward another are hierarchical."[3]

Dramaturgi cal analogy [ edit ]

CGof f man presented i npressi on nmanagenent dramaturgically, explaining the notivations behind conpl ex hunan perfornances
within a social setting based on a play netaphor.[19] Goffman's work incorporates aspects of a synmbolic interactioni st
per spective, enphasizing a qualitative analysis of the interactive nature of the communication process. |npression
managenent requires the physical presence of others. Perforners who seek certain ends in their interest, nmust "work to
adapt their behavior in such a way as to give off the correct inpression to a particular audience" and "inplicitly ask
that the audi ence take their performance seriously".[3] Goffnman proposed that while anmong other people individual
woul d al ways strive to control the inpression that others formof himor her so that to achieve individual or social
goal s. [ 21]
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The actor, shaped by the environment and target audi ence, sees interaction as a perfornance. The objective of the
performance is to provide the audience with an inpression consistent with the desired goals of the actor.[22] Thus,

i mpressi on managenent is also highly dependent on the situation.[23] In addition to these goals, individuals differ in
responses fromthe interactive environnent, sone may be non-responsive to an audi ence's reactions while others
actively respond to audi ence reactions in order to elicit positive results. These differences in response towards the
environment and target audience are called self-nonitoring.[24] Another factor in inpression managenent is
self-verification, the act of conform ng the audience to the person's self-concept.

The audi ence can be real or imaginary. IMstyle nornms, part of the nental programm ng received through socialization
are so fundanental that we usually do not notice our expectations of them While an actor (speaker) tries to project a
desired image, an audience (listener) mght attribute a resonant or discordant inmage. An exanple is provided by
situations in which enbarrassnment occurs and threatens the inmage of a participant.[25]

Cof f man proposes that perfornmers "can use dramaturgi cal discipline as a defense to ensure that the 'show goes on
wi thout interruption.”"[3] Goffnan contends that dranaturgical discipline includes:][3]

coping with dramaturgi cal contingencies; denonstrating intellectual and enotional involvenent; renenbering one's part
and not conmitting unnmeant gestures or faux pas; not giving away secrets involuntarily; covering up inappropriate
behavi or on the part of teanmmates on the spur of the nonent; offering plausible reasons or deep apol ogi es for

di sruptive events; maintaining self-control (for exanple, speaking briefly and nodestly); suppressing enotions to
private probl ens; and suppressing spontaneous feelings.

Mani pul ation and ethics [ edit ]

I n business, "managing inpressions” normally "involves soneone trying to control the inmage that a significant

st akehol der has of theni. The ethics of inpression managenent has been hotly debated on whether we should see it as an
effective self-revelation or as cynical manipul ation.[3] Sone people insist that inpression managenent can reveal a
truer version of the self by adopting the strategy of being transparent, which is a kind of . Because transparency
"can be provided so easily and because it produces information of value to the audience, it changes the nature of

i mpressi on managenent from being cynically manipulative to being a kind of useful adaptation".
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Virtue signalling is used within groups to criticize their own nenbers for val uing outward appearance over substantive
action (having a real or permanent, rather than apparent or tenporary, existence).

Psychol ogi cal manipulation is a type of social influence that ainms to change the behavior or perception of others

t hrough abusi ve, deceptive, or underhanded tactics.[26] By advancing the interests of the manipul ator, often at

anot her's expense, such nethods could be considered exploitative, abusive, devious, and deceptive. The process of
mani pul ati on i nvol ves bringing an unknowi ng victimunder the dom nation of the manipul ator, often using deception, and
using the victimto serve their own purposes.

Machi avel lianismis a termthat sone social and personality psychol ogi sts use to describe a person's tendency to be
unenotional, and therefore able to detach himor herself from conventional norality and hence to deceive and
mani pul ate others.[27] (See al so Machiavellianismin the workplace.)

Lying constitutes a force that is destructive and can nmani pul ate an environnent allowi ng themto be narcissistic human
bei ngs. A person's nind can be mani pulated into believing those antics are true as though it relates to being solely
deceptive and unethical.[28] Theories show mani pul ati on can cause a huge effect on the dynanic of one's relationshinp.
The enotions of a person can stemfroma trait that is mistrustful, triggering one's attitude and character to

m sbehave di sapprovingly. Relationships with a positive force can provide a greater exchange whereas with

rel ati onshi ps having poor noral values, the chances of the connection will be based on detachnent and

di sengagenent . [ 29] Dark personalities and nmani pulation are within the same entity. It will intervene between a
person's attainable goal if their perspective is only focused on self-centeredness.[30] The personality entices a
range of erratic behaviors that will corrupt the mnd into practicing violent acts resulting in a rage of anger and
physi cal harm [ 31]

Application [ edit ]
Face-to-face conmunication [ edit ]
Self, social identity and social interaction [ edit ]

The soci al psychol ogist, Edward E. Jones, brought the study of inpression managenent to the field of psychol ogy during
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the 1960s and extended it to include people's attenpts to control others

i mpression of their

per sonal

characteristics.[32] H s work sparked an increased attention towards inpression nanagenent as a fundanental

i nt er personal process.
The concept of self is inportant to the theory of
and are shaped by social interactions.

will evaluate them They control the inpressions they mght formon others,
they obtain fromsocial interactions.

Social identity refers to how people are defined and regarded in social
managenent strategies to influence the social
i nfluences their behaviour in front of others, others'
their attenpts to influence the inpressions others form of thenselves,
his social outcones.

Social interaction is the process by which we act and react to those around
i ncludes those acts people performtoward each other and the responses they
function of self-presentation is to define the nature of a social situation
are very role governed. Each person has a role to play, and the interaction
enacted effectively. People also strive to create inpressions of thensel ves

material and social rewards (or avoid nmaterial and social punishnments).[38]
Cross-cultural comrunication [ edit ]
Under st andi ng how one's i npressi on managenent behavi or m ght be interpreted

snoot her interactions and as a neans for solving sonme of the nost insidious
of different racial/ethnic and gender backgrounds (Sanaria, 2016).[1][39]

"Peopl e are sensitive to how they are seen by others and use nmany forns of
react to themin the ways they wish" (G ddens, 2005, p. 142). An exanpl e of
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interactions.
identity they project to others.
treatment of them and the outcomes they receive.
a person plays an inportant

i npressi on managenent to conpe

i npressi on managenent as the inmages people have of thensel ves shape
Qur sel f-concept devel ops from soci al
(1980) further suggests that children anticipate the effect that their behaviours wll

experience early in life. Schl enker
have on others and how ot hers
and in doing so they control the outcones

I ndi vi dual s use i npression

The identity that people establish
Therefore, in
role in affecting

us. In a nutshell, social interaction
give in return.[37] The nobst basic

(Gof fman, 1959). Most social interactions
proceeds snoothly when these roles are

in the minds of others in order to gain

by others can al so serve as the basis for
conmuni cati on probl enms anong i ndivi dual s

others to

this concept is easily illustrated through
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cultural differences. Different cultures have diverse thoughts and opi nions on what is considered beautiful or
attractive. For exanple, Americans tend to find tan skin attractive, but in Indonesian culture, pale skin is nore
desirable.[40] It is also argued that Wonen in India use different inpression nanagenent strategies as conpared to
wonen in western cultures (Sanaria, 2016).[1]

Anot her illustration of how people attenpt to control how others perceive themis portrayed through the clothing they
wear. A person who is in a |leadership position strives to be respected and in order to control and maintain the
impression. This illustration can also be adapted for a cultural scenario. The clothing people choose to wear says a

great deal about the person and the culture they represent. For exanple, nost Americans are not overly concerned with
conservative clothing. Mdst Anmericans are content with tee shirts, shorts, and show ng skin. The exact opposite is
true on the other side of the world. "lIndonesians are both nodest and conservative in their attire" (Cole, 1997, p.
77).[40]

Peopl e shape their identity through sharing photos on social nmedia platforns. The ability to nodify photos by certain
t echnol ogi es, such as Phot oshop, hel ps achieve their idealized inmages.[41]

Conpani es use cross-cultural training (CCT) to facilitate effective cross-cultural interaction. CCT can be defined as
any procedure used to increase an individual's ability to cope with and work in a foreign environnent. Training

enpl oyees in culturally consistent and specific inpression managenent (IM techniques provide the avenue for the

enpl oyee to consciously switch froman automatic, hone culture IMnode to an IMnode that is culturally appropriate
and acceptable. Second, training in IMreduces the uncertainty of interaction with FNs and increases enpl oyee's
ability to cope by reduci ng unexpected events. [ 39]

Teamworking in hospital wards [ edit ]
| mpr essi on managenent theory can al so be used in health comunication. It can be used to expl ore how professionals
"present’ thensel ves when interacting on hospital wards and al so how they enploy front stage and backstage settings in

their collaborative work.[42]

In the hospital wards, Goffrman's front stage and backstage performances are divided into 'planned and 'ad hoc' rather
than "official' and '"unofficial' interactions.[42]
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Pl anned front stage is the structured collaborative activities such as ward rounds and care conferences which took
pl ace in the presence of patients and/or carers.

is the structured coll aborative activities such as ward rounds and care conferences which took place in the presence
of patients and/or carers. Ad hoc front stage is the unstructured or unplanned interprofessional interactions that
took place in front of patients/carers or directly involved patients/carers.

is the unstructured or unplanned interprofessional interactions that took place in front of patients/carers or
directly involved patients/carers. Planned backstage is the structured Miltidisciplinary Team Meeting (MDT) in which
professionals gathered in a private area of the ward, in the absence of patients, to di scuss nanagenent plans for
patients under their care.

is the structured Multidisciplinary Team Meeting (MDT) in which professionals gathered in a private area of the ward,
in the absence of patients, to discuss managenent plans for patients under their care. Ad hoc backstage is the use of
corridors and other ward spaces for quick conversations between professionals in the absence of patients/carers.

is the use of corridors and other ward spaces for quick conversations between professionals in the absence of
patients/carers. Ofstage is the social activities between and anong prof essional groups/individuals outside of the
hospital context.[42]

Results show that interprofessional interactions in this setting are often based | ess on planned front stage
activities than on ad hoc backstage activities. Wiile the forner may, at tinmes, help create and nmi ntain an appearance
of collaborative interprofessional 'teammork', conveying a sense of professional togetherness in front of patients and
their famlies, they often serve little functional practice. These findings have inplications for designing ways to

i nprove interprofessional practice on acute hospital wards where there is no clearly defined interprofessional team
but rather a | oose configuration of professionals working together in a collaborative manner around a particul ar
patient. In such settings, interventions that aimto inprove both ad hoc as well as planned forns of conmunication may
be nore successful than those intended to only inprove planned comunication. [42]

Comput er - medi at ed communi cation [ edit ]
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The hyperpersonal nodel of conputer-nediated commun

of CMC in order to enhance the nessages they construct to manage inpressions and facilitate desired rel ati onshi ps.

nost interesting aspect of the advent of CMC is how
into focus fundanental processes that occur as peop
pri mary nechani sm of expression. "Physical features
on whi ch people base first inpressions face-to-face,
per specti ves on CMC have suggested that the | ack of
formati on and nmanagenent,
approach that describes the way that CMC s technica
intentions is the hyperpersonal node
ci rcunst ances or
sel f - present,
channel facilitates editing, discretion, and conveni
re-allocate cognitive resources in order to further
f eedback | oops wherein the exaggerated expectancies
bi as- prone communi cati on processes identified above.

According to O Sullivan's (2000)
is due to the channel features that allow for
O Sul livan's npdel
skills, that enables an individua
present a scale to nmeasure it. One di nmension of the

positively predicted channel preference for
controlling for soci al

or argued inpressions devel op neverthel ess,

of CMC (\alther,
nessage el enments that suggest nininal
reveal ing attitudes and aspects of the self

i npressi on managenent node
nmedi at ed channel s rather than face-to-face conversation in face-threatening situations.
control
by explicating i nformati on contro
to regulate and restrict the flow of soci al

recall ed face-threatening situations.
anxi ousness and power relations in relationships.

cation (CMC) posits that users exploit the technol ogi cal aspects
The
it reveals basic elenents of interpersonal conmmunication, bringing
e neet and devel op rel ationships relying on typed nessages as the
such as one's appearance and voi ce provide rmuch of the information
but such features are often unavailable in CMC. Various
nonver bal cues dimnishes CMC s ability to foster inpression
relying on | anguage and content cues. One
capacities work in concert with users' inpression devel opnent
1996). As receivers, CMC users idealize partners based on the
simlarity or desirability. As senders, CMC users selectively
in a controlled and socially desirable fashion. The CMC
ence, and the ability to tune out environnmental distractions and
enhance one's nessage conposition. Finally, CMC nay create dynanic
are confirnmed and reciprocated through nutual interaction via the
"[43]
of communi cation channels, individuals will prefer to use
Wthin his nodel, this trend
i nformati on. The present paper extends
arising from channel features and soci al
information in an interaction, and
expressive information control
This effect remained after
O Sull'ivan's nodel argues that sone

over exchanged soci al
as a nedi a af f ordance,

i nformati on control scal e,

comuni cati on channel s may hel p individuals manage this struggle and therefore be nore preferred as those situations

ari se.

nonver bal information or slower exchange of nessages,
the flow of a conpl ex, anbi guous,

about themis known, or isn't known, to contro

cl eani ng when they anticipate the arrival of their

It was based on an assunption that channels with features that allow fewer social

or potentially difficult conversations.[44]
other's inpression of them Anyone who has given the bathroom a quick
not her-in-1aw (or date) has managed their inpression

cues, such as reduced
invariably afford an individual with an ability to better
I ndi vi dual s manage what

manage
i nformation

For an
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exanple frominformati on and conmuni cati on technol ogy use, inviting someone to view a person's Whbpage before a
face-to-face neeting may predi spose themto view the person a certain way when they actually neet.[ 3]

Corporate brand [ edit ]

The i npressi on managenent perspective offers potential insight into how corporate stories could build the corporate
brand, by influencing the inpressions that stakeholders formof the organization. The |ink between thenmes and el ements
of corporate stories and | M strategi es/ behaviours indicates that these elenents will influence audi ences' perceptions
of the corporate brand.[45]

Corporate storytelling [ edit ]

Corporate storytelling is suggested to help denponstrate the inportance of the corporate brand to internal and external
st akehol ders, and create a position for the conmpany agai nst conpetitors, as well as help a firmto bond with its

enpl oyees (Roper and Fill, 2012). The corporate reputation is defined as a stakehol der's perception of the

organi zation (Brown et al., 2006), and Dow i ng (2006) suggests that if the story causes stakeholders to perceive the
organi zation as nore authentic, distinctive, expert, sincere, powerful, and likeable, then it is likely that this wll
enhance the overall corporate reputation

| npr essi on nanagenent theory is a relevant perspective to explore the use of corporate stories in building the
corporate brand. The corporate branding literature notes that interactions with brand comruni cati ons enabl e

st akehol ders to forman inpression of the organi zation (Abratt and Keyn, 2012), and this indicates that | Mtheory
could also therefore bring insight into the use of corporate stories as a formof conmunication to build the corporate
brand. Exploring the I M strategi es/behaviors evident in corporate stories can indicate the potential for corporate
stories to influence the inpressions that audi ences formof the corporate brand.[45]

Cor porate docunent [ edit ]
Firms use nore subtle fornms of influencing outsiders' inpressions of firmperformnce and prospects, nanely by

mani pul ati ng the content and presentation of information in corporate docunents with the purpose of "distort[ing]
readers" perceptions of corporate achievenents" [Godfrey et al., 2003, p. 96]. In the accounting literature this is
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referred to as inpression managenent. The opportunity for inpression managenent in corporate reports is increasing.
Narrative disclosures have becone | onger and nore sophisticated over the | ast few years. This grow ng inportance of
descriptive sections in corporate docunents provides firms with the opportunity to overcone infornmati on asymetries by
presenting nore detailed informati on and expl anation, thereby increasing their decision-useful ness. However, they al so
of fer an opportunity for presenting financial performance and prospects in the best possible Iight, thus having the
opposite effect. In addition to the increased opportunity for opportunistic discretionary disclosure choices,

i mpressi on managenent is also facilitated in that corporate narratives are largely unregulated.[citati on needed]

Media [ edit ]

The nmedi um of conmuni cation influences the actions taken in inpression managenent. Self-efficacy can differ according
to the fact whether the trial to convince sonebody is nade through face-to-face-interaction or by neans of an

e-mail .[24] Conmunication via devices |like telephone, e-mail or chat is governed by technical restrictions, so that
the way peopl e express personal features etc. can be changed. This often shows how far people will go.

The affordances of a certain nmediumalso influence the way a user self-presents.[46] Comrunication via a professional
medi um such as e-nmail would result in professional self-presentation.[47] The individual would use greetings, correct
spel ling, grammar and capitalization as well as schol astic | anguage. Personal conmunication nedi uns such as
text-nessaging would result in a casual self-presentation where the user shortens words, includes enpjis and selfies
and uses | ess acadeni c | anguage.

Anot her exanpl e of inpression nanagenent theory in play is present in today's world of social media. Users are able to
create a profile and share whatever they like with their friends, famly, or the world. Users can choose to omt
negative life events and highlight positive events if they so please.[48]

Profiles on social networking sites [ edit ]

Soci al nedi a usage anong American adults grew from5%in 2005 to 69%in 2018.[49] Facebook is the nost popul ar socia
nmedia platform followed by Instagram Linkedln, and Twitter.[49]

Soci al networking users will enploy protective self-presentations for imge nanagenent. Users will use subtractive and
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repudi ate strategies to maintain a desired inmage.[50] Subtractive strategy is used to untag an undesirabl e photo on
Social Networking Sites. In addition to un-tagging their nane, sone users will request the photo to be renoved
entirely. Repudiate strategy is used when a friend posts an undesirabl e comment about the user. In response to an
undesired post, users may add anot her wall post as an innocence defense. M chael Stefanone states that "sel f-esteem
mai ntenance is an inportant notivation for strategic self-presentation online."[50] Qutside evaluations of their

physi cal appearance, conpetence, and approval from others determ nes how social media users respond to pictures and
wal | posts. Unsuccessful self-presentation online can lead to rejection and criticismfrom social groups. Social nedia
users are notivated to actively participate in SNS froma desire to manage their online inage.[51]

Online social nedia presence often varies with respect to users' age, gender, and body wei ght. Wile nen and wonen
tend to use social nedia in conparable degrees, both uses and capabilities vary depending on individual preferences as
wel | perceptions of power or dominance.[52] In terns of performance, nmen tend to display characteristics associ ated
with masculinity as well as nore commandi ng | anguage styles.[52] In nuch the sane way, wonen tend to present feninine
sel f-depi cti ons and engage in nore supportive |anguage.[52]

Wth respect to usage across age variances, many children develop digital and social nedia literacy skills around 7 or
8 and begin to formonline social relationships via virtual environnents designed for their age group.[52] The years
between thirteen and fifteen denonstrate high social nedia usage that begins to becone nore bal anced with offline
interactions as teens learn to navigate both their online and in-person identities which nay often diverge fromone
anot her. [ 52]

St udi es al so suggest that adol escents body weight and their health status m ght influence their self-presentation
practices. For exanple, research focusing on adol escent patients with obesity indicate that particularly girls with
obesity tend to present thenselves in such a way that their weight is not in focus, or avoid presenting food itens
that are associated with overwei ght/obesity.[53]

Social nmedia platforns often provide a great degree of social capital during the college years and | ater.[52] College
students are notivated to use Facebook for inpression nmanagenent, self-expression, entertainnent, comunication and
rel ati onshi p mai ntenance.[54] Coll ege students sonetines rely on Facebook to build a favorable online identity, which
contributes to greater satisfaction with canmpus life.[54] In building an online persona, college students sonetines
engage in identity manipulation, including altering personality and appearance, to increase their self-esteem and
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appear nore attractive to peers.[55] Since risky behavior is frequently deened attractive by peers, college students
often use their social nmedia profiles to gain approval by highlighting instances of risky behavior, |ike al cohol use
and unheal thy eating.[56] Users present risky behavior as signs of achievenent, fun, and sociability, participating in
a formof inpression nanagenent ained at buil ding recognition and acceptance anong peers.[56] During m ddl e adul t hood,
users tend to display greater levels of confidence and nmastery in their social nmedia connections while older adults
tend to use social nedia for educational and supportive purposes.[52] These nyriad factors influence how users wll
formand comruni cate their online personas. In addition to that, Tik Tok has nade an influence on coll ege students and
adults to create their own self-inage on a social nedia platform The positivity of this is that college students and
adults are using this to create their own brand for business purposes and for entertai nment purposes. This gives them
a chance to seek the desires of stardom and build an audi ence for revenue.[57] Media fatigue is an negative effect
that is caused by the conveyance of social nedia presence. Social anxiety stenms fromlow self esteem which causes a
strain of stress in one's self-identity that is perceived in the nmedia linelight for targeted audi ences.[ 58]

According to Marwi ck, social profiles create inplications such as "context collapse" for presenting oneself to the
audi ence. The concept of 'context coll apse' suggests that social technologies nake it difficult to vary

sel f-presentati on based on environnment or audi ence. "Large sites such as Facebook and Twitter group friends, famly
nmenbers, coworkers, and acquai ntances together under the unbrella term'friends'."[59] In a way, this context coll apse
is aided by a notion of performativity as characterized by Judith Butler.

Political inpression nmanagenent [ edit ]

| npressi on managenent is also influential in the political spectrum "Political inpression managenent” was coined in
1972 by sociologist Peter M Hall, who defined the termas the art of marking a candi date | ook el ectabl e and capabl e
(Hall', 1972). This is due in part to the inportance of "presidential" candi dat esd€” appearance, inmage, and narrative
are a key part of a canpaign and thus inpression managenent has al ways been a huge part of wi nning an election (Katz
2016). Social nedia has evolved to be part of the political process, thus political inpression managenent is becom ng
nore chal l enging as the online image of the candidate often now lies in the hands of the voters thensel ves.

The evol ution of social nedia has increased the way in which political canpaigns are targeting voters and how

i nfluential inpression nanagenent i s when discussing political issues and canpaigns.[60] Political canpaigns continue
to use social nedia as a way to pronote their canpaigns and share infornati on about who they are to make sure to | ead
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t he conversation about their political platform|[61] Research has shown that political canpaigns nust create clear
profiles for each candidate in order to convey the right nessage to potential voters.[62]

| mpressi on Managenent in the Workplace [ edit ]

In professional settings, inpression nmanagenent is usually primarily focused on appearing conpetent,[63] but al so

i nvol ves constructing and di spl aying an i mage of oneself that others find socially desirable and believably

aut hentic.[64] [ 65] The process includes a give and take; the person managi ng their inpression receives feedback as the
peopl e around theminteract with the self they are presenting and respond, either favorably or negatively.[65]
Research has shown inpression nanagenent to be inpactful in the workplace because the perceptions co-workers form of
one anot her shape their relationships and indirectly influence their ability to function well as teans and achi eve
goal s toget her.[66]

In their research on inpression nanagenent anong | eaders, Peck and Hogue define "inpressi on nanagenent as consci ous or
unconsci ous, authentic or inauthentic, goal-directed behavior individuals engage in to influence the inpression others
formof themin social interactions."[66] Using those three dinensions, |abelled "automatic" vs. "controlled",
"authentic" vs. "inauthentic", and "pro-self" vs. "pro-social", Peck and Hogue forned a typol ogy of eight inpression
managenent archetypes.[66] They suggest that while no one archetype stands out as the sole correct or ideal way to
practice inpression managenent as a | eader, types rooted in authenticity and pro-social goals, rather than

sel f-focused goals, create the nost positive perceptions anong foll owers. [ 66]

Wor kpl ace | eaders that are publicly visible, such as CEGCs, al so performinpression managenent with regard to

st akehol ders outside their organi zations. In a study conparing online profiles of North American and European CEGCs,
research showed that while education was referenced simlarly in both groups, profiles of European CEGCs tended to be
nore professionally focused, while North Anerican CEO profiles often referenced the CEO s public |ife outside business
deal i ngs, including social and political stances and invol venent.[63]

On a smaller scale, many individuals choose to participate in professional inpression nanagenent beyond the sphere of
their own workplace. This may take place through informal networking (either face-to-face or using conputer-nediated
comuni cation) or channels built to connect professionals, such as professional associations, or job-related soci al
nmedi a sites, |ike Linkedln.
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Inmplications [ edit ]

| npr essi on nanagenent can distort the results of enpirical research that relies on interviews and surveys, a
phenonmenon conmonly referred to as "social desirability bias". |npression managenment theory neverthel ess constitutes a
field of research on its owm.[67] When it cones to practical questions concerning public relations and the way

organi zati ons should handle their public imge, the assunptions provided by inpression managenent theory can al so
provide a framework. [ 68]

An exam nation of different inpression nmanagenent strategies acted out by individuals who were facing crinmnal trials
where the trial outcones could range froma death sentence, life in prison or acquittal has been reported in the
forensic literature.[69] The Perri and Lichtenwald article exam ned fermal e psychopathic killers, whomas a group were
hi ghly notivated to manage the inpression that attorneys, judges, nmental health professions and ultimately, a jury had
of the murderers and the nurder they comritted. It provides legal case illustrations of the nurderers conbi ni ng and/ or
switching from one inpression managenent strategy such as ingratiation or supplication to another as they worked
towards their goal of dimnishing or elimnating any accountability for the nurders they comitted.

Since the 1990s, researchers in the area of sport and exercise psychol ogy have studi ed self-presentation. Concern
about how one is perceived has been found to be relevant to the study of athletic perfornmance. For exanple, anxiety
may be produced when an athlete is in the presence of spectators. Self-presentational concerns have al so been found to
be relevant to exercise. For exanple, the concerns nmay elicit notivation to exercise.[70]

More recent research investigating the effects of inpression managenent on soci al behavi our showed that soci al
behavi ours (e.g. eating) can serve to convey a desired inpression to others and enhance one's self-inmage. Research on

eating has shown that people tend to eat | ess when they believe that they are being observed by others.[71]

See also [ edit ]
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